
BOSTON CHAPTER 

News from the President 
 
Committee Participation 

I want to continue to highlight our 

committees, with the goal of raising 

your awareness of their work. In 

recent years, I have noticed Febru-

ary has become a more enjoyable 

month. Around the middle of the month, in addi-

tion to pitchers and catchers reporting, the sun 

seems to get a little stronger and the air has a hint 

of Spring in it. I begin to realize that the weather 

will improve, at least on the days when it does not 

snow. So, given this time of renewal, I encourage 

your renewal by increasing your participation in 

FEI. Participation will enhance your career be-

cause you will benefit from increased contact 

with your peers and with our partners. 

 

Two committees that are especially important are 

the New Member Committee and Membership 

Involvement, chaired by John Dion and Jacquie 

Arthur, respectively. These two committees are 

dedicated to increasing the number of members in 

our chapter, and to increasing the involvement of 

members. New members bring new life to the 

chapter; new committee members do the same. 

Create some dots that you will be able to connect 

in three years. I encourage each of you to give it 

some thought, and contact one or more committee 

chairs to see if the work they do fits your sched-

ule. 

 

New Partners 

In the last two months, the board elected four new 

partners to the chapter. Jackson Lewis LLP is a 

national law firm representing companies in all 

types of labor relations. In addition, we added 

three banks: Bank of America, Silicon Valley 

Bank and Wells Fargo. We congratulate Karen 

Edlund and her Partner Committee for their swift 

action to replace the partners who did not con-

tinue. These new partners are dedicated to our 

chapter, and I hope each of you can meet them at 

one of the dinners or professional development 

sessions. 

 
Career Services 

Career Services will be hosting their next meeting 

on February 2. This session will be ―How to Sell 

Yourself,‖ effective sales training (tips, tech-
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About Our Speaker 

 

Jonathan Spector is chief 

executive officer of The 

Conference Board, Inc., the 

most widely cited private 

source of business intelli-

gence. Publisher of the   

Consumer Confidence In-

dex®, the Leading Economic 

Index™ and other reports on economic trends 

and best management practices, The Confer-

ence Board convenes thousands of executives 

annually in council, conference and meeting 

programs. 

 

Spector joined The Conference Board after 

serving as vice dean of The Wharton School at 

the University of Pennsylvania. He was respon-

sible during his tenure for the significant 

growth and strategic repositioning of the 

school’s executive education activities, and for 

strengthening Wharton’s involvement in book 

publishing, globalization, and collaborations 

across the university. 

( c o n t i n u e d  o n  p a g e  2 ) 

( c o n t i n u e d  o n  p a g e  2 ) ( c o n t i n u e d  o n  p a g e  3 ) 

Partnerôs Corner 

 

March Deadline for  

Massachusetts Privacy Law 

 

One of the most significant tasks introduced in 

2009 was presented by new guidelines under 

the Massachusetts Privacy Law, which requires 

a slew of changes to administrative and security 

processes. Compliance calls for a significant 

overhaul for many companies, and the deadline 

is just around the corner: March 1, 2010. The 

marketplace has demonstrated an urgent need 

for a new standard of information protection, so 

we do not expect a great deal of leniency for 

those that fall behind. Companies need to take 

the new law seriously, gear up, and put appro-

priate defenses in place around the personal 

information of their employees and customers. 

 

This is without question a daunting call to   

action; however, the need for the law remains 

unquestioned.  In fact, a report published by the 

Office of Consumer Affairs and Business 
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News from the President 
CONTINUED FROM THE FRONT 

niques and more) for the non-sales execu-

tive.  Networking begins at 5:30 pm. If you 

know someone in transition please invite 

them, as many of our members first con-

nected with FEI at Career Services. 

 

Professional Development 

The PD Committee along with PriceWater-

houseCoopers will host our Revenue    

Recognition Update at an afternoon session 

on February 10th. This is a timely seminar, 

as there are new rules surrounding ―rev 

rec‖ that are effective in 2010. One result 

of the new rules that you may have seen is 

the increased footnote disclosure that these 

more user-friendly rules require. This 

promises to be an interesting topic, and I 

encourage you to attend. Don’t forget you 

can use one of your free certificates for this 

event. 

 

The PD and Partner Committees are work-

ing diligently to co-brand some sessions 

with our sponsors on the web. The com-

mittee is examining all the issues involving 

intellectual property, timing and content.  

FEI Headquarters is paving the way in this 

area, as they have co-branded with KPMG, 

a national and chapter partner, to bring PD 

sessions to the web. While such sessions 

lack the advantages of networking and 

direct audience participation, they are om-

nipresent and popular due to convenience.  

 

We continue to try and stay ahead of the 

curve on these issues, so stay tuned. 

 

January was the first time the chapter held 

concurrent sessions. While we will assess 

the advantages and disadvantages of this 

approach, I encourage all of you to voice 

your opinion on our LinkedIn site. If you 

are not registered at our exclusive 

LinkedIn site, contact Al Faber. 

 

Communications Committee 

The communications committee reports 

that the Boston Chapter section of FEI 

national website has been updated and that 

the committee is currently reaching out to 

organizations like the BBJ, Boston.com, 

etc, in an effort to get the message out 

about upcoming dinners, membership, pro-

fessional development seminars and all the 

other activities of FEI Boston. 

  

The full conversion of the Boston Chapter's 

website to national has suffered a slight set-

back. National has informed us that due to 

delays in their overall project plan, they don't 

expect to be able to handle the full conver-

sion of the Boston Chapter's site until 

March. While this is disappointing, the up-

dating of the Boston Chapter's section and 

the addition of several links on the Boston 

site, as well as the National site, is delivering 

almost 100% of the benefits that we will re-

ceive upon full conversion.    

 

February Dinner 

Jonathan Spector, President of The Confer-

ence Board, is our featured speaker at dinner 

on the 10th. The dinner is early in February 

due to school vacation week. The Conference 

Board has existed for over 90 years. It dis-

seminates knowledge about management and 

the marketplace to help businesses improve 

their performance and serve society better.  

The Conference Board works in the public 

interest by publishing economic forecasts, 

assessing trends and facilitating learning by 

corporate executives. Mr. Spector recently 

spoke on encouraging companies to endorse 

the principles outlined by The Conference 

Board Task Force on Executive Compensa-

tion, a hot topic indeed. I hope all of you can 

join us for dinner to receive his views on this, 

other economic topics and potential new fed-

eral regulations.    

 

Free PD Session and Dinner 

We are keeping our offer of a free PD session 

and dinner for up to five potential new mem-

bers. If you know anyone who you think 

would be a candidate for FEI membership, 

and who would like to hear Jonathon      

Spector speak, please let John Dion, Chair of 

New Membership, know. You can find 

John’s contact info on the chapter website. 

 

Thank you,   

 

Jim Tracy 

FEI Boston Chapter President 

2009 –2010 

Spector began his career at McKinsey & Com-

pany, where he spent 20 years and was elected 

a senior partner. He founded and managed the 

Firm’s Taipei office, and helped lead 

McKinsey’s North American electronics prac-

tice to become the chief executive of two 

startup technology companies. 

 

Spector is the co-author of We Are Smarter 
Than Me (2007), which highlights the ways in 

which businesses can harness the power of 

collective intelligence. The book resulted from 

an experiment in which thousands of partici-

pants attempted to pool their knowledge and 

create a book manuscript. 

 

Spector serves on the board of the March of 

Dimes, and is a Trustee Emeritus of Wesleyan 

University. He earned his BA in Math/

Economics, with honors, from Wesleyan Uni-

versity, and his MBA, with distinction, from 

Harvard Business School. 

About Our Speaker 
CONTINUED FROM THE FRONT 

Please join us for our Career Services pro-

gram on Tuesday, February 9, 2010.   

 

The topic of our evening meeting will 

be ―How to Sell Yourself,‖ effective sales 

training (tips, techniques and more) for the 

non-sales executive. 

 

We will be joined by a sales training profes-

sional from Dale Carnegie who will provide 

us with useful insight on the skill we need 

most during transition and for which Finance 

professionals are typically less prepared. 

 

Please register online for this program by 

1 0 : 0 0 a m  F r i d a y ,  F e b r u a r y  5 

at www.feiboston.org, or by emailing Dee 

Calabrese, FEI Boston Chapter Administrator, 

at dee@feiboston.org. While we do not re-

quire that you register, we appreciate you  

letting us know if you plan to attend so that 

we can order the right amount of snacks and 

plan the best use of the hotel's conference 

rooms. 

 

Please be reminded that FEI has changed its 

venue. We are now holding our meetings at 

the Newton Marriott. 

Career Services 

No suit? No tie? 

No Problem! 

Come as you are!  
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Matthew Pettine, CGEIT, CISA, ASE, MCSE, 

MCDBA, Managing Director, MFA          

C o r n e r s t o n e  C o n s u l t i n g                                      

mpettine@mfacornerstone.com. For more 

detail about the Massachusetts Privacy Law, 

please read MFAôs Perspectives article on 

the subject at www.mfa-cpa.com. 

 

There's No Time Like the Present 

  

In today's business environment, escalating a 

technology company into the international 

marketplace may no longer be just an option, 

but a necessity for growth. However, con-

ducting business across borders also has its 

challenges as every country has its own laws, 

accounting rules, taxes and regulations gov-

erning businesses. To complicate expansion 

even more, technology firms may also find 

foreign exchange (FX) to be one of the most 

difficult and challenging aspects of doing 

business abroad.  

 

Over the past six months, the FX market has 

experienced more than its share of volatility. 

The euro (EUR) has traded off a recent low 

of 1.38 (set in June) before trading up to a 

recent high near 1.52 in early December. 

During the same time period, the Great Brit-

ain pound (GBP) is looking less great, gyrat-

ing in an 8-percent range and nearly 7      

percent off its highs. Meanwhile, on the other 

side of the globe, the U.S. dollar (USD) has 

also fallen against most Asian currencies. 

The USD is 10 percent lower against the yen 

(JPY) from this year's low of around 100 and 

nearly 8 percent lower against the Indian 

rupee.  

 

Interest rates, global economic growth, infla-

tion and commodity prices are just a few 

contributing factors. Accurately predicting 

the future value of any currency is a very 

difficult challenge. The unpredictability of 

the foreign exchange rates underscores the 

economic importance of minimizing cur-

rency risk. 

 

If any adverse effect on the FX rates is going 

to have a material impact on your income 

statement or balance sheet, you must seri-

ously consider reducing the effect of FX 

volatility on your business. Remember, FX 

volatility exposes corporations — which 

typically have investments, expenses and reve-

nues in more than one currency — to signifi-

cant risk. Your first step is to garner a       

complete, objective picture of your FX risk.  

 

Once a risk has been thoroughly analyzed, the 

next step is to create a Foreign Exchange Pol-

icy for the management of foreign exchange 

exposure. This will help you examine account-

ing and cash flow implications, but will take 

into consideration your risk tolerance and cor-

porate goals. The FX policy should be a 

streamlined document that is easy to read and 

provides practical guidance. FX policies are 

generally tailored to the specific needs of the 

company, although all policies should provide 

a framework for corporate decision making 

while providing specific guidelines for imple-

menting FX risk management.  

 

Most policies should include these four com-

mon components: 

 

1. Objectives  

Objectives should be clear, concise and 

relevant. They should include financial 

goals, exposures to be hedged, and man-

agement's tolerance for risk.  

 

2. Responsibilities  

Discuss which individual(s) in the organi-

zation have authorization to hedge on 

behalf of the company. The latest trend 

has been to keep most of FX risk manage-

ment functions in one central office. You 

also should identify:  

 

1) members of the foreign exchange 

committee and how often the com-

mittee meets  

2) who reviews derivatives and when 

derivatives are reviewed 

3) what levels of management approval 

are needed for various exposures (i.e., 

short-term versus long-term risk) and 

trades 

 

3. Control 

Define operational aspects such as report-

ing responsibilities, mark-to-market    

results, when and who should inform 

management of FX activity, how trades 

are confirmed and by whom, and whether 

the FX manager is within counterparty 

credit limits. 

( c o n t i n u e d  o n  p a g e  4 ) 

Regulation (OCABR) notes that since 2007, 

over 1 million Massachusetts residents have 

been impacted by security breaches. The re-

port states that 495 incidents were criminal in 

nature, while 312 ―generally demonstrated 

poor employee handling of residents’ per-

sonal information, including transporting 

sensitive data, either in disregard of company 

policies, or in an environment without suffi-

cient policies in place to secure such        

information.‖ 

 
A few additional findings from the report 

include: 

 

The OCABR received 807 notifications 

of security breaches 

Most breaches (76 percent) were elec-

tronic in nature 

 
It may have been expected that financial ser-

vices breaches impacted the highest number 

of individuals (707,305), but it is perhaps a 

bit surprising to find that the second greatest 

impact was felt from incidents involving the 

education sector (130,161). 

 
The law takes aim at improving defenses 

against the criminal element, while shoring 

up processes to reduce risk of negligent han-

dling of data. And, most importantly, it     

applies to — by the letter of the law — all 

persons that ―own or license‖ personal infor-

mation from a resident of the Common-

wealth, specifically any individual or      

company that ―receives, stores, maintains, 

processes, or otherwise is permitted access to 

personal information through its provision of 

goods or services directly to a person that is 

subject to this regulation.‖  

 
That means pretty much everyone. 

 
The most important step to compliance might 

be the WISP (Written Information Security 

Program) which ensures the security and 

confidentiality of personal information in 

both physical and electronic format. The ac-

tual scope and complexity of a WISP will 

vary depending on an organization’s size and 

scope of business, availability of resources, 

nature and quantity of data stored, and the 

need for security and confidentiality of both 

consumer and employee information. 

Partnerôs Corner 
CONTINUED FROM THE FRONT 
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4. Strategies 

Include the types of derivative products that 

can be used. Can you only use forwards? Do 

you want to buy options or sell options? Can 

you use a combination of options to reduce 

premiums? 

 

For more information, please contact Scott 

Petruska at Silicon Valley Bank, (617) 796-

6930)  

 

Conducting a Dependent Eligibility Audit 

Could Save Your Company Significantly 

 

According to the benefit experts at Sapers & 

Wallack, non-eligible dependents covered on 

your group medical plan cost your company 

significant dollars. While eligible dependents 

include your employees’ spouses and children, 

some employees include ineligible family mem-

bers as dependents, thus having the company 

cover their expenses as well. Ultimately, your 

company is paying medical claims for benefit 

ineligible people, costing your company thou-

sands of dollars that can be easily avoided if and 

when an audit is conducted to determine eligibil-

ity. 

 

These non-eligible dependents, who may be ad-

ministrative oversights or attempts to provide 

benefits for someone who should not be covered, 

can constitute up to 10% of many employers’ 

medical populations. The average annual cost of 

coverage is $2,000 to $3,000 per dependent. 

 

One way to address this problem is to conduct a 

professional dependent eligibility audit. The 

objective of a dependent audit is to determine if 

there are non-eligible participants covered by 

your health plan. A professional audit firm will 

determine if the dependents on your plan are 

eligible dependents by soliciting and reviewing 

documentation (birth certificates, marriage li-

censes, financial responsibility for child, etc.). 

 

The audit process is communicated to your em-

ployees by personalized letter which explains the 

reasons for the audit, how the process will work, 

and the availability of support for completing the 

audit. During the process, employees will have 

access to electronic tools that assist them in 

gathering the necessary documentation. They’ll 

also have access to a help desk to answer their 

questions. The process, while thorough, is not 

onerous on the employer or the employee and 

can save significant costs to the company. 

Partnerôs Corner 
CONTINUED FROM PAGE THREE 

Sapers & Wallack’s Group Benefits Advisors just 

completed a successful audit for a major U.S. 

retail company. Out of an existing enrollment of 

1,032 employees, there were 895 dependents cur-

rently insured by the health plan. The resulting 

audit determined that 248 dependents were not 

eligible for coverage. This represented 13% of the 

employer’s total covered lives and 28% of the 

dependents. 

 

The economic benefit to our client was positively 

staggering. The medical claims savings generated 

from ineligible dependents totaled $470,000 on a 

total of $4,000,000 in claims, saving 12% on 

medical claims. Additionally, the employer will 

also save by removing ineligible dependents from 

the rx and dental plans. Sapers & Wallack is 

happy to help you determine if your company 

could be saving money by conducting a depend-

ent eligibility audit. 

 

Ed Maguire is the Executive Vice President for 

Sapers & Wallack, Inc. For more information 

about dependent eligibility audits or any other 

questions regarding group benefits, please call 

h im  a t  6 1 7-2 2 5-26 0 0  o r  e-m a i l   

emaguire@sapers-wallack.com. 

The Boston chapter of the Academic Relations 

Committee sponsors two types of awards: the 

Undergraduate Scholarship Competition and the 

Outstanding Graduating Student Award.   

  

Undergraduate Scholarship Competition 

Students entering their senior year and interested 

in pursuing careers in corporate financial       

management are eligible to apply. The Academic 

Relations Committee will select the scholarship 

recipients to receive scholarships estimated at a 

minimum of $2,000 to be used towards their first-

year tuition in 2010-2011. Students must be full 

time and pursuing a Bachelor’s Degree in ac-

counting, finance or economics. 

  

Outstanding Graduating Senior Award 

Students completing their bachelor’s degree in the 

spring of 2010, with a concentration or major in 

Accounting, Economics or Finance, and an inter-

est in pursuing a career in corporate financial 

management, are eligible. A nominal American 

Express gift certificate will be presented to honor 

their achievements. 

Scholarship Information 

mailto:emaguire@sapers-wallack.com
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Upcoming          
Breakfast Sessions 

 
 
 
 
Tuesday, March 2 
Real Estate Market 
 
Tuesday, April 6 
Not-for-Profit Best Practices 
 
Tuesday, May 4 
Role of the CFO 

 
 
 
 

Upcoming  
Professional  

Development & 
Dinner Meetings 

 
 
 
Wednesday, February 10 
Dinner-Speaker:            
Jonathan Spector,         
Chief Executive Officer,    
The Conference Board, Inc. 
 
Wednesday, March 17 
Dinner-Speaker:               
Ken Wilcox, President and 
Chief Executive Officer, SVB  
Financial Group and Silicon 
Valley Bank 
 
Wednesday, April 14 
Dinner-Speaker: 
Joseph E. Aoun, President 
Northeastern University 
  
 
 
For more information visit: 
www.feiboston.org/events 

Welcome New Partners! 

FEI Boston is pleased to announce that four new 

companies have become partners of the Boston 

Chapter. Please join me in welcoming three new 

bank partners, Wells Fargo Bank, Silicon Valley 

Bank and Bank of America, and a new law firm, 

Jackson Lewis LLC. All four firms are very com-

mitted to the FEI Boston-area market with signifi-

cant local presence. 

 

Wells Fargo 

Founded in 1852, Wells Fargo & Company 

(NYSE: WFC) is a diversified financial services 

company providing banking, insurance, invest-

ments, mortgages, and consumer finance through 

more than 10,000 branches, 12,000 ATMs, the 

Internet (www.wellsfargo.com) and other         

distribution channels across North America and 

internationally. Headquartered in San Francisco, 

Wells Fargo has a growing presence in Massachu-

setts with more than 1,000 employees located in its 

10 financial centers, 26 brokerage offices and 20 

home mortgage locations. 

 

In 2009, Wells Fargo was named the world’s 14 

Most Admired Company by FORTUNE magazine 

and among the Top 10 Biggest Givers in Corporate 

Philanthropy according to Business Week. One in 

three households in America does business with 

Wells Fargo.   

 

David Crane (david.m.crane@wellsfargo.com), a 

senior relationship banker, and Chip Hartford 

(chip.hartford@wellsfargo.com), head of business 

development for the Boston office, will be FEIôs 

principal contacts. 

 

Jackson Lewis 

F ou n d ed  in  1 95 8 ,  J acks on  L ew i s 

(www.jacksonlewis.com) is dedicated to represent-

ing management exclusively in workplace law 

with more than 600 attorneys practicing in 45 cit-

ies nationwide. Jackson Lewis has a wide range of 

specialized practice areas, including but not      

limited to:  Litigation, including Class Actions, 

Complex Litigation and e-Discovery; Trade Se-

crets, Non-Competes and Workplace Technology; 

Wage and Hour Compliance; Employee Benefits, 

including Complex ERISA Litigation, Executive 

Compensation; Global Immigration; Labor, includ-

ing Preventive Practices; Reductions in Force, 

WARN Act; and Corporate Governance and Inter-

nal Investigations. 

 

Jackson Lewis partners Andy Pickett 

(pickettA@jacksonlewis.com), Tom Smith 
(SmithT@Jacksonlewis.com), Steve Paterniti 

(PaterniS@Jacksonlewis.com) and Jeff Brody 

(BrodyJ@Jacksonlewis.com) are FEIôs principal 

contacts. They can be reached at (617) 367-0025. 

 

Silicon Valley Bank 

Silicon Valley Bank is the premier commercial 

bank for companies in the technology, life science, 

and venture capital/private equity industries. SVB 

provides a comprehensive suite of financing solu-

tions, treasury management, corporate investment 

and international banking services to its clients 

worldwide. Through its focus on specialized mar-

kets and extensive knowledge of the people and 

business issues driving them, SVB provides a level 

of service and partnership that measurably impacts 

its clients’ success. SVB serves clients around the 

world including almost 11,000 technology   com-

panies across 27 U.S. offices and international 

operations in China, India, Israel and the United 

Kingdom. SVB is a member of global financial 

services firm SVB Financial Group (NASDAQ: 

SIVB), with SVB Analytics, SVB Capital, SVB 

Global and SVB Private Client Services. More 

information is available at www.svb.com. 

 

Lara Chilton (Lchilton@svb.com), Vice President, 

will be the principal contact with FEI.  

 

Bank of America 

Bank of America (www.bankofamerica.com) is 

one of the world's largest financial institutions, 

serving individual consumers, small- and middle-

market businesses and large corporations with a 

full range of banking, investing, asset management 

and other financial and risk management products 

and services. The company provides unmatched 

convenience in the United States, serving approxi-

mately 53 million consumer and small business 

relationships with more than 6,100 retail banking 

offices, nearly 18,500 ATMs and award-winning 

online banking with 29 million active users. Bank 

of America is among the world's leading wealth 

management companies and is a global leader in 

corporate and investment banking and trading 

across a broad range of asset classes serving corpo-

rations, governments, institutions and individuals 

around the world. Bank of America offers industry

-leading support to more than 4 million small busi-

ness owners through a suite of innovative, easy-to-

use online products and services. The company 

serves clients in more than 150 countries. Bank of 

America Corporation stock (NYSE: BAC) is a 

component of the Dow Jones Industrial Average 

and is listed on the New York Stock Exchange. 

 

John Auth (john.c.auth@baml.com) and Pamela 
Kuong (pamela.a.kuong@baml.com) will be FEI 

Bostonôs principal contacts. 
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Professional Development 

Annual Revenue Recognition Seminar 

Wednesday, February 10, 2009 

Time: 2:15 pm to 5:00 pm (Registration at 2:00 pm) 
Location: Newton Marriott 

 

GAAP rules for revenue recognition are complex enough. Will integrating these rules with current international standards make them sim-

pler?  Sound like ―tax simplification?‖ 

 

This session will help you understand the latest issues affecting revenue recognition, the directions being considered for a converged inter-

national standard, and what changes you might consider for your organization’s systems and processes. Discussion papers, exposure drafts 

and effective dates are all part of the process between the IASB and the FASB as they try to align the current disparate rules that will af-

fect your business. Learn if compliance will become any easier (when is the last time that happened?) and what you need to do to get your 

organization ready.   

 

And what about today? With some of these changes still a year or so away, you also need to ensure your current accounting is remaining 

compliant. So whether it’s today’s or tomorrow’s concerns, this session will be invaluable. 

 

Panelist: 

Dean Petracca, PwC's global leader for the software sector and leader of the Boston Technology industry practice. Dean will lead a discus-

sion around these significant developments in revenue recognition. This seminar is well attended each year due to Dean’s acknowledged 

expertise in this area.  

 

Light refreshments served; CPE credits available. We look forward to having you join us. 

  

 

 

Real Estate Market Update: An In-Depth Review for Owners, Tenants and Investors 

 Date: Tuesday, March 2, 2010 

Time: 7:30 am to 9:00 am (Registration at 7:00 am)  
Location: Newton Marriott  

 

Moving from a volatile and difficult 2009, this session will look to the real estate markets in 2010 and beyond. Whether you are an owner, 

tenant or real estate investor, you should plan to attend. Our panel of experts will help shed light on the complex issues of our time and the 

most challenging markets in the last 20 years.   

 

The focus of the discussion will be the New England and greater-Boston real estate markets, but the panel will also provide perspectives 

on the national market as well. Since most of us will be dealing with real estate issues, whether leased or owned, this session is not to be 

missed.   

 

Meet face-to-face with this carefully selected group of professionals. They bring extensive experience and knowledge of the local and na-

tional real estate markets.  In addition to an in-depth discussion, the panel will allow time to answer your specific questions. 

 

Panelists: 

Moderator:   Mitch Jacoby, Principal, CresaPartners 

Presenters:   Real Estate Investment/ Financing—George Fantini, Chairman & Principal, Fantini & Gorga 

  Landlord—Jason Fivek, Vice President of Leasing, Boston Properties 

  Tenant Rep—Tim Myllykangas, Principal, CresaPartners 

 

Join us on March 2 for this informative and timely review of the real estate market. 

 

Please see our website for more details on these and upcoming seminars! 

 

To register for these seminars, please go to www.feiboston.org and click on ñEvents & Meetingsò 


